
Value added in agroforestry

Ken Love 1

Inspiration & Imagination

Choices
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Choices

Diversify by:
Season
Cultivar
Elevation

Consumer preferences-
Know your customers!

Chefs
Groceries
Farmers markets
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12 Trees Project

54 54 
Big Island Big Island 

ChefsChefs

Over 120Over 120
FruitFruit

1. Mysore
2. Figs
3. Loquat
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Thousands of Loquat Products

Why don’t we do 
this with Kona Coffee?
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Choices

Jelly

Freeze Dried
Hundreds of Mango Products

Hawaiian
Shaved Ice…
in Japan

Frozen

How to
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More Choices
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Still More Choices
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The Image
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• Local
Products
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Take Homes

Postcards

Seasonal Guides

Posters
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Label
Package

&
POP

Point 
of 

Purchase
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Labels
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Occasional Occasions

Get  Personal

 Over 100 coffee labels
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Aliens

Alien

Attack
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POP

A little something
extra goes a long way.

Educate
& Inform
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Give them Something Extra!
What’s left when the coffee is finished
and the jelly is gone?

What gives them lasting information
on how to buy more?

We need more than another business
card, brochure or another web site.
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The Net

www.localharvest.org

www.MyCoffee.net

www.HawaiiFruit.net
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Competitive Intelligence



Value added in agroforestry

Ken Love 19

Market Research
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Who Likes What?

Grocery Stores Farmers Markets Chefs

Watch For Trends
Ask Questions
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Points to Remember
• Choice

– Sizes, packages & products.
• Change

– Product & package evolution
• Competitive Intelligence

– Keep informed
• Occasions

– Private & custom labels
• Waste Not

– After markets
• POP

–  Point of purchase/ educate & inform


